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Earned Value can be claimed along with any of the other 3 promotions because 

it is a credit based promotion and the others are discounts at the time of mailing. 

 



| 4 



| 

During the 2015 National Postal Forum, the Postal Service introduced the 

Irresistible Mail book and website with great success.  The book and 

accompanying website feature state-of-the-art examples for the use of 

innovative print and mobile technology with mail that engages recipients. 
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Each of these examples, which can be viewed at 

http://www.irresistiblemail.com, makes the mailer eligible to participate in 

the 2015 Emerging and Advanced Technology promotion. 

 

(This page is clickable in slideshow mode) 
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Customers had until April 30 to enroll.  Registration is closed and cannot 

be re-opened. 

Between August 1 and December 31, 2015 mailers can reduce their  

mailing costs by applying their earned value credit to First-Class Mail 

presort and automation postcards, letters, and flats, Standard Mail letters 

and flats, and to non-profit mailings.   
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Registration opened as planned and will run through the end of the 

promotion.   

Registration:  

 Participants and/or Mail Service 

Providers (MSPs) must register on the 

Business Customer Gateway (BCG) via 

the Incentive Program Service 

gateway.usps.com 

 Promotion participants must complete 

their registration at least 2 hours prior to 

presenting the first qualifying mailing.  

 

Promotion Participation Survey 

As part of the terms of participation, all promotion participants must  
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complete a survey at the end of the promotion.  
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More information on these three new categories will be shared in later 

slides. 
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(These are just a few examples and are not designed to limit or restrict 

the use of NFC technologies. Examples of usage and any new 

developments for the technology are welcome to be submitted to the 

Program Office for prior approval.)  
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Enhanced A/R combines real and virtual experience, interactive in real 

time, rendered in 2-D or 3-D  

 

Gamification is the use of game thinking and game mechanics in non-

game contexts to improve user engagement and return on investment.  

 

*Video animation - The video cannot instantly appear and start through 

the augmented reality technology engagement. The video screen must 

appear as part of an augmented reality display. The video must be 

displayed on top or as part of the physical mailpiece environment. The 

video can play when engaged with the physical mailpiece or when the 

device is moved away from the physical mailpiece. The video must have 

a specific call to action related to the mailpiece and cannot reside on 

public access sites such as, Youtube, Facebook, etc.  
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Mobile Optimization: 

 

Participants must use these or similar techniques to qualify for the 

promotion:  

• Screen Size and resolution is adjusted so that users do not have to scroll 

horizontally  

• Page sizes are compressed to enable faster downloading  

• Outbound links take users only to mobile optimized pages  

• Contrast and color scheme is adjusted for viewing on smaller screens and 

outdoor viewing.  

• Device detection directs mobile users to appropriately formatted content  

• Use menu options as opposed to free-text entry whenever possible  
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Promotion Participation Survey 

As part of the terms of participation, all promotion participants must 

complete a survey at the end of the promotion.  
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508 Compliance: 3 boxes, red checkmarks in two of them and a red 

pencil writing the checkmarks 
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Registration did open as planned and will run through the end of the 

promotion.   

Registration:  

 Participants and/or Mail Service Providers 

(MSPs) must register on the Business Customer 

Gateway (BCG) via the Incentive Program 

Service gateway.usps.com 

 Promotion participants must complete their 

registration at least 2 hours prior to presenting the 

first qualifying mailing.  

 Mail must be tendered for acceptance during the 

promotion period, June 1 – November 30, 2015. 

Any qualifying mailing that is accepted and paid for 

prior to June 1, 2015 or after November 30, 2015 

is not eligible for the promotion discount.  
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Registration opened as planned and will run through 

the end of the promotion.   

 

Registration:  

 Participants and/or Mail Service Providers 

(MSPs) must register on the Business Customer 

Gateway (BCG) via the Incentive Program 

Service gateway.usps.com 

 Promotion participants must complete their 

registration at least 2 hours prior to presenting the 

first qualifying mailing.  

 

Promotion Participation Survey 

As part of the terms of participation, all promotion  
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participants must complete a survey at the end of the 

promotion.  
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Mobile Optimization: 

 

Participants must use these or similar techniques to qualify for the 

promotion:  

• Screen Size and resolution is adjusted so that users do not have to scroll 

horizontally  

• Page sizes are compressed to enable faster downloading  

• Outbound links take users only to mobile optimized pages  

• Contrast and color scheme is adjusted for viewing on smaller screens and 

outdoor viewing.  

• Device detection directs mobile users to appropriately formatted content  

• Use menu options as opposed to free-text entry whenever possible  
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Products that can only be fulfilled via private carrier example: local pizza 

delivery would not meet the requirements.  

 

Either of these options must be done to qualify for the promotional 

discount. 

 

Also these mailings will qualify if all other promotion requirements are met 

and:  

• a tangible item such as a hard copy certificate, thank you note or 

voucher is mailed to the recipient upon purchase via the US Postal 

service (does not include invoices, billing statements or receipts), or  

• the mailpieces contain a Business Reply Mail (BRM) or Courtesy 

Reply Mail (CRM) enclosure.  
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Any questions on the promotions can be sent to the Mailing Services 

Program Office.  We are committed to responding within 24-48 hours.  

Thank you for your continued support of the mailing promotions. 
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